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Stonnington is known for its dynamic and unique 
precincts which draw visitors from across Melbourne 
for their mix of high quality retail, food, music, 
culture and nightlife. It is also home to major leading 
education and medical institutions.

The strategy addresses a range of issues,  
challenges, and opportunities for sustainable 
economic development in the City, which include:

» strong population growth fuelled by an increasing 
appetite for apartment development and 
Stonnington’s lifestyle attractiveness

» major residential and infrastructure works, and 
associated impacts on local business

» supply and affordability of suitable commercial 
office space

» shifts in the retail sector and growth of major 
shopping centres (i.e. Chadstone Shopping Centre)

» revitalising Chapel Street as retail and entertainment 
destination, and also supporting a thriving and 
innovative business community

» continued employment growth in key sectors in 
Stonnington (e.g. health, education, professional 
services), and

» the evolution of Stonnington’s precincts to manage 
and leverage increasing residential growth, 
changing economic conditions, new infrastructure 
projects and local development opportunities.

Executive 
Summary

The Stonnington Economic Development Strategy 
2017–2021 provides a blueprint for growing the vitality 
and productivity of the local economy and its contribution 
to the liveability of Stonnington as a whole. It is a plan 
to maintain and grow the status of Stonnington as a 
premier inner-city location to live, work, and visit.

Stonnington Economic 
Development Strategy 2017–2021 Executive summary2
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The strategy provides the framework and directions for 
the City’s economic development, with the focus being 
on three key themes, and a set of related strategies that 
Council will strive to achieve over the next four years.

These themes are:

A creative, innovative and productive city01
Attract new business and industry investment and assist existing 
businesses to grow in key high value industries that are matched to 
the strengths of Stonnington and the needs of the local community.

A lifestyle city02
Promote Stonnington’s unique activity centres and cultural assets as 
welcoming to locals and visitors alike and hubs for shopping, hospitality, 
entertainment and culture.

A proactive, facilitative and coordinated city03
Engage businesses in a meaningful way and support a positive business 
environment by considering economic implications when making decisions.



The Stonnington Economic Development Strategy 
2017–2021 (EDS) is the key strategic document to 
guide Council’s actions to facilitate economic growth, 
by providing an achievable evidence based plan for 
the future.

Mayor’s message 
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The EDS is intended to provide an achievable, 
evidence based plan for the future, while responding 
to the challenges and opportunities presented 
by local, regional and international conditions.

The EDS has been developed through analysis 
of Stonnington’s economic positioning and 
consultation as described opposite. A full summary 
of all findings from the review are incorporated 
within a discussion paper.

Council’s Economic Development Unit has recently 
merged to become the Economic Development,  
Arts and Tourism Unit (EDAT). The EDS includes 

directions for these key, complementary functions 
and will integrate findings from the Stonnington Arts 
and Cultural Strategy 2018–2022, which is currently 
in draft.

The EDS document has two main parts:

Part A background: key findings from the research 
and consultation process to set the economic context 
for the strategy.

Part B future directions: the framework to guide 
implementation of the strategy, including a future 
vision, objectives, strategies and actions.

Cr Steve Stefanopoulos 
Mayor, City of Stonnington
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Approach

Economic research and analysis01
Detailed analysis of the key macro-economic trends impacting Stonnington, a 
local economic and business profile and review of relevant policy and strategy.

Consultation02
»  workshop with Council staff

»  roundtable with key business owners

»  small business and entrepreneur workshop

»   meetings with traders and business associations, and

»  online business survey (results provided in the discussion paper).

Discussion paper03
Summarising the key trends and considerations that will influence economic 
development in Stonnington over the next four years. 

Strategy04
Objectives and actions to address issues and emerging opportunities 
impacting Stonnington’s economy and business community.
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Strategic context
A key purpose of the EDS will be to guide the 
role and operation of the Economic Development, 
Arts and Tourism Unit, however, there are other 
units within Council that influence the growth 
of the economy, tourism and events program.

This strategy is intended to integrate the  
direction of other strategies and plans, provide 
guidance to other units within Council and  
embed a whole-of-Council approach to 
economic development. A full summary 
and review of Council strategies is provided 
in the accompanying discussion paper.  
The most relevant local, regional and state 
strategies include:

» Plan Melbourne 2017

» Inner Melbourne Action Plan (IMAP)

» Stonnington Council Plan 2017–2021

» Stonnington Arts and Cultural Strategy 2018–2022 
(draft)

» Stonnington Draft Activity Centres Strategy, and

» Key structure plans:

› Chapel ReVision Masterplan 2013–2031 
(a review of the previous structure plan)

› Glenferrie Road – High Street Structure Plan 2014

› Hawksburn Village Structure Plan 2015

› Toorak Village Structure Plan 2008
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Role of Council in economic development

Most Councils recognise that although they 
cannot directly deliver business outcomes, they 
can facilitate and promote economic development 
within the context of its wider community and 
environmental objectives.

The City of Stonnington is charged with a 
responsibility to engage in long-term strategic 
planning on behalf of the local community,  
workers, visitors and businesses who occupy 
the municipality and in doing so, address  
economic, social, environmental, cultural,  
civic leadership and land use issues in an 
integrated manner. While there are limits to 
what Council alone can deliver, the main policy 
levers Council can use include the following:

Civic leadership and vision: developing, 
communicating and implementing a vision for 
the future of the City.

Marketing and promotion: taking a proactive 
approach to marketing the City as a desirable place 
to invest, work and visit.

Infrastructure: delivering a range of enabling 
infrastructure in collaboration with other levels of 
government to improve the amenity of the City.

Planning: facilitating an efficient planning system 
that encourages investment and employment.

Business support: supporting businesses, 
especially small to medium enterprises (SMEs), 
by providing a positive business environment, 
reducing red tape and developing a whole-of-Council 
approach to business growth.

Developing innovative partnerships: building 
strong partnerships with neighbouring Councils, 
state authorities and industry bodies to collaboratively 
grow the local economy.
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The key demographic trends impacting Stonnington’s economy include:

Demographic 
trends

» A residential population of 111,606 residents 
in 2016, projected to grow to 145,333 by 2036 
(an additional 33,727 residents). This will provide 
growth opportunities for local service businesses 
(for example health and retail). The consultation 
process highlighted construction activities and 
traffic congestion as significant constraints for 
businesses. Social and transport infrastructure 
investment must keep pace with residential 
construction activity.

» The median age of Stonnington residents is 
35 years old. The population is expected to 
age in coming years, in line with broader national 
trends. The area is well placed to cater to the 
needs of the older population due to the strength 
of the existing health and wellbeing services 
in Stonnington.

» A relatively wealthy population with a median 
weekly household income of $1,944, the highest 
for any local government area (LGA) in Victoria.

» Stonnington residents have a significantly higher 
spending capacity than the Victoria average, 
with an average annual retail expenditure of 
$16,701 per person. This reflects the affluence 
of residents and supports the high concentration 
of local specialty retailers.

» The unemployment rate in Stonnington in March 
2016 (3.2 per cent) is significantly lower than the 
Victorian rate (6.3 per cent). Access to employment 
opportunities (particularly in the CBD) is key to 
the strategic positioning of Stonnington. Only 
21 per cent of Stonnington residents (who are 
in the labour force) work locally, with 32 per cent 
of residents working in the City of Melbourne.

TABLE 1 
SUBURB POPULATION GROWTH 2016–2036

Suburb 2016 2036 Growth

Armadale 9,639 11,762 +2,123

Glen Iris 9,359 11,773 +2,414

Malvern – Kooyong 4,469 5,658 +1,189

Malvern (South) 7,657 9,123 +1,466

Malvern East 22,825 29,688 +6,863

Prahran 13,947 17,498 +3,551

South Yarra 23,483 35,342 +11,859

Toorak 13,789 15,521 +1,732

Windsor 7,353 8,968 +1,615

Source: Stonnington Forecast ID

FIGURE 1 ANNUAL RETAIL EXPENDITURE  
PER PERSON ($) 2014
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TABLE 2 STONNINGTON INDUSTRY OF EMPLOYMENT

Employment Businesses Economic 
output ($M)

Industry (ANZSIC 1)
2016

2011–2016 
Change 2015

2011–2016 
Change

Accommodation and food services 5,932 1,464 702 27 542

Administrative and support services 2,079 532 617 5 530

Agriculture, forestry and fishing 115 49 309 -75 19

Arts and recreation services 904 212 297 -6 113

Construction 3,269 1,193 1,285 103 1,023

Education and training 4,075 602 214 -2 420

Electricity, gas, water and waste services 102 -31 23 8 129

Financial and insurance services 1,504 -31 2,545 259 863

Health care and social assistance 8,607 1,434 1,574 142 829

Information media and telecommunications 1,652 71 300 25 723

Manufacturing 977 -268 359 -37 805

Mining 32 5 33 3 24

Other services 2,308 375 829 -3 227

Professional, scientific and technical services 6,656 1,127 3,111 91 1,473

Public administration and safety 1,212 259 28 -1 181

Rental, hiring and real estate services 1,959 685 2,964 48 1,563

Retail trade 9,696 493 1,136 -79 1,008

Transport, postal and warehousing 559 -43 226 -4 180

Wholesale trade 1,048 -338 587 -9 512

Inadequately described or not stated 2,373 2,373

Total 55,059 +10,140 17,139 +395 11.2

Source: Stonnington Remplan Economic Profile

Key economic indicators: the City of Stonnington economy supports 44,896 jobs 
and generates a total gross regional product of $5.8 billion. The largest industry 
sectors include retail, health care and social assistance and professional, scientific 
and technical services.

Economic 
profile

Industry output Gross regional product Jobs

$11.2 billion $6.1 billion 44,892

Regional exports

$3.5 billion
Registered businesses

17,139
Local wages

$3.2 billion
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Retail

Retail is the largest industry in terms of employment  
in the City of Stonnington as the home of two of  
Australia’s most prominent shopping destinations, 
Chapel Street and Chadstone Shopping Centre, 
along with several niche shopping strips and villages.

In recent years retailers, especially those in strip 
retail shopping, have had to contend with difficult 
trading conditions. However, the outlook for the 
broader sector remains positive as consumer 
confidence continues to recover. Retail is one 
of the most dynamic and competitive sectors 
of the economy, and local retail precincts will 
need to continue to evolve to meet market needs.

The strong residential growth in Stonnington and 
high spending capacity of residents will provide 
further opportunities for retailers to service the 
local catchment. Supermarkets are identified as 
a key gap in the local retail offering. Currently, 
there is an undersupply of three supermarkets, 
and this is projected to increase to five by 2031.1

Hospitality

Significant population growth has supported the 
increasing development of food retail businesses 
in Stonnington’s strips.

Stonnington’s precincts are renowned for their 
dynamic nightlife, which forms an important part 
of the character and business mix. Chapel Street 
remains a hub for night-time activity, with many 
late-night venues distributed along the street. 
However, as a night-time destination, Chapel Street 
has had to contend with rising competition from 
other inner-city precincts that have established in 
recent years, particularly in the inner-north region 
(such as Fitzroy, Brunswick and Northcote).

FIGURE 2 
ACCOMMODATION AND FOOD SERVICES JOBS

2016
 2011–2016 

Growth

Accommodation 371 +5

Food and beverage 
services

239 +172

Café and restaurants 3,249 +1,386

Takeaway food services 926 -350

Catering services 340 +29

Pubs, taverns and bars 642 +200

Clubs (hospitality) 164 +20

Total 5,931 +1,462

Source: ABS Census 2006 and 2011

FIGURE 3 
STONNINGTON LICENSED PREMISES

Source: Victorian Commission for Gambling and Liquor Regulation, 
Urban Enterprise 2016

Key industries



Health and wellbeing

The health sector is the second largest employment 
sector in the City of Stonnington and experienced 
the largest employment growth of any other industry 
in recent years. The sector in Stonnington includes 
two hospitals and a significant number of allied 
health and specialist medical services, located in 
the municipality’s precincts.

Continued employment growth in the sector 
is expected, consistent with broader trends in 
society such as an ageing population and increased 
spending on health and wellbeing services. Cabrini 
Hospital, the largest employer in the municipality, 
is currently planning for expansion, including a new 
eight storey clinical building, which has planning 
approval from Council. Facilitating the growth of 
major health institutions and flow-on benefits to 
local precincts and private business opportunities 
should be encouraged.

Knowledge economy / 
business services / smart city

In recent years the ‘knowledge economy’ has 
been seen as a crucial economic development 
goal for cities. Put simply, a knowledge economy 
is the production of goods and services using 
knowledge – intensive activities with a greater 
reliance on intellectual capabilities rather than 
physical inputs or natural resources.2

Stonnington’s knowledge sector has grown 
significantly in recent years, with strengths in:

» professional, technical and scientific services

» engineering

» information technology

» finance and insurance services

» advanced health services and medical research

» property services, and

» education.

Stonnington’s proximity to the CBD and strong 
existing knowledge sector will mean that economic 
links with the Melbourne CBD and agglomeration 
benefits will continue to grow over time.

Creative industries

The creative sector has been increasingly recognised 
as a dynamic economic cluster in local and regional 
economies. Although the creative sector is often 
made up of micro-businesses or small to medium 
enterprises, they can often develop into influential 
economic clusters, which help drive broader 
economic growth.

A particular trend of recent years has been the growth 
of co-working or shared office spaces. These spaces 
provide start-ups, freelancers, entrepreneurs, and 
small businesses with a contemporary workspace 
and shared office resources (e.g. meeting rooms, 
lobby and amenities).

Given the shortage of commercial office development 
in the municipality, the repurposing of shopfronts 
and former retail tenancies for co-working spaces 
provides an opportunity for Stonnington.

City of Stonnington 13

FIGURE 4 
EMPLOYMENT IN STONNINGTON’S 
CREATIVE SECTOR

Source: ABS Census, compiled by Urban Enterprise
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Major 
precincts

Activity centre hierarchy

There are 22 activity centres identified within the City of Stonnington. They range 
from clusters of local shops to Australia’s largest shopping centre, Chadstone. 
These areas are the hubs for retail and business and play an important role in 
the liveability and character of Stonnington.

Activity centres in Stonnington contain approximately 
450,000m² of retail floorspace, 275,000m² of 
commercial floorspace (including offices) and a 
further 35,000m² of vacant floorspace. An additional 
155,000m² of other floorspace (including community, 
recreation, and entertainment etc.) is also located in 
activity centres across the municipality.

The Stonnington Draft Activity Centre Strategy (ACS) 
provides a framework for future development.  
Analysis to support the ACS estimates that over 
the period to 2031, Stonnington’s centres will 
require an additional 40,000m² of retail floorspace. 

Supermarkets are a particularly important retail 
format in terms of meeting the day-to-day needs 
of the general population, and modelling shows 
a current shortfall in supply of supermarkets, 
which will become worse over time.

All centres will include a greater diversity of higher 
density housing forms, although the larger centres 
will be the focus for more intensive residential growth, 
due to their role, size, redevelopment opportunities 
and access to public transport and services.

FIGURE 5 
ACTIVITY CENTRE NETWORK

Source: City of Stonnington Draft Activity Centre Strategy
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TABLE 3 
ACTIVITY CENTRE HIERARCHY

Hierarchy Centre Description

Activity centre »  Chapel Street 
(Prahran/South Yarra 
Activity Centre)

»  Chadstone

»  Glenferrie Road/ 
High Street

Regional or subregional centre with both neighbourhood 
and regional roles accommodating larger scale retail 
uses, complementary entertainment uses and goods 
and services to meet everyday and specialty needs.

Accommodate medium and higher density housing.

Neighbourhood 
centre

»  Hawksburn

»  Toorak Village

»  Chapel Street 
(Windsor and Toorak Road)

Provide a comprehensive range of facilities catering 
to the everyday needs of surrounding residents and 
in many instances incorporate retail, office and service 
functions catering to wider markets. Accommodate 
medium and higher density housing.

Neighbourhood 
centre (medium)

»  Malvern Village

»  Darling Village

»  East Malvern Terminus

Contain a broad range of facilities used by the 
surrounding community, however, lack the major 
supermarkets and diversity of specialty shops contained 
in neighbourhood centres. Accommodate medium 
and higher density housing.

Neighbourhood 
centre (small)

12 centres Small centres catering for only the basic neighbourhood 
retail and service needs of residents. Smaller centres 
will have varied capacity for housing growth, depending 
on factors such as heritage overlays and lot sizes.

Enterprise »  Warrigal Road

»  Waverley Road

»  Batesford Road

Commercial areas with a mix of business uses, lacking 
a genuine neighbourhood service role.

Source: City of Stonnington Draft Activity Centre Strategy



Chadstone Shopping Centre

Chadstone Shopping Centre is Australia’s largest 
shopping centre, as well as being the largest in 
the southern hemisphere. The centre has over 
209,116m2 in leasable floorspace, including 
131,000m2 retail floorspace and a further 19,000m2 
used for commercial purposes.

The centre services a large regional catchment 
that encompasses much of south east Melbourne. 
It also draws a significant number of interstate and 
international tourists, approximately 400,000 per year.

The centre is currently under expansion to include 
an additional 15,000m2 retail floorspace, a 4.5 star 
hotel and associated conference and entertainment 
facilities. A recently completed 10-storey office 
tower provides an enhanced economic role for the 
centre beyond retail. Council is in discussions with 
the Victorian Planning Authority (VPA) to identify 
Chadstone as a National Employment Cluster to 
support enhanced infrastructure, particularly transport.

Stonnington Economic 
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CHADSTONE 
OVERVIEW

» Australia’s largest shopping centre

» 209,116m² of leasable floorspace

» over 550 stores and services

» over 5,000 workers

» over 400,000 interstate and international 
tourists per year, and

» growing commercial office and  
employment role.



Precincts and associations

There are five business associations in Stonnington:

» Chapel Street Precinct Association

» High Street Armadale Business Association

» Toorak Village Traders Association

» Toorak Road South Yarra Business Association

» Glenferrie Road Malvern Business Association

These associations are funded through a special rate 
scheme, money that is raised by Council 
through a levy on properties used for commercial 
purposes in a specified precinct. The schemes 
provide the means to fund employment of centre

or marketing coordinators, which give associations 
the ‘arms and legs’ to pursue their ambitions, rather 
than reliance on business owners and volunteers 
who often do not have the time to dedicate to such 
coordinated efforts.

The implementation and administration of a 
special rate scheme requires significant commitment 
and collaboration between Council and business 
associations. Each association develops an 
annual business plan that is approved by 
Council and outlines the objectives, activities 
and resource allocation.

City of Stonnington 17

BEST PRACTICE SPECIAL 
RATE SCHEMES

» Clearly identified roles and responsibilities 
of the association and Council to administer 
the special rate and/or charge, with the 
association as the key driving force. These 
should be spelled out in a funding agreement 
between the Council and the association as 
soon as the special rate/charge is in place.

» An active and engaged business association 
committee which, is seen by the business 
community to be leading the program and 
getting regular feedback from businesses 
on the activities that are undertaken with 
the funds.

» Strong support by Council through monthly 
monitoring, business planning and governance 
training sessions, regular meetings with 
centre coordinators and backup financial 
and other support to deal with both minor 
issues and major crises.

» Good governance arrangements by the 
association committee – regular checks 
by Council to see that this is happening 
and organisation of measures to deal 
with a breakdown in proper governance.

» Effective administrative systems and 
communication processes by the 
association in dealing with members  
and external organisations.

» Good financial systems and accountability 
by the association.

» An adopted four-year business plan with 
annual work program outlining a future vision, 
mission statement, and action strategies.

» Strong Council understanding of, and 
commitment to, the processes of managing 
the special rate or charge scheme.

Source: Mainstreet Australia
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Key 
considerations

This section provides a summary of key considerations and trends to influence 
economic development in Stonnington over the next four years. These trends 
are analysed in detail in the accompanying discussion paper.

Alignment of existing policy and strategy

The City of Stonnington has undertaken a 
considerable body of work to inform economic 
development including precinct structure plans, 
the Activity Centre Strategy (draft completed), and 
the Arts and Cultural Strategy 2018–2022 (underway). 
The EDS will need to integrate the key directions 
from existing strategies, identify a clear framework 
for economic development for Council, and include 
an action plan for the Economic Development,  
Arts and Tourism Unit, which identifies areas of 
responsibility and cooperation with other units.

Residential growth and construction

The growth in apartment development and 
lifestyle appeal of the area will mean that the 
City of Stonnington is expected to grow to  
145,333 residents by 2036.3 This will provide 
growth opportunities for local service businesses.

The increased development and construction 
activities will need to be managed to ensure minimal 
impact on surrounding businesses. This was a 
common issue expressed by businesses during 
consultation. In addition, traffic congestion and 
parking was highlighted as a significant constraint 
for local business. Investment in public transport, 
active transport and off-street parking will be  
required to deal with increased traffic demand.

Major infrastructure works

In addition to increased residential development, 
there are several major infrastructure projects that 
may bring significant disruption to local businesses 
throughout the construction phase. This includes: 

» Cato Street car park transformation including 
a public square and open space (around a 
two year construction period) 

» Metro Tunnel Project (potentially a 10-year 
construction period) 

» Prahran High School Development 
(simultaneously with above projects), and 

» Forrest Hill residential expansion. 

New ways of working: Home-based 
businesses and co-working offices

The digital economy has shifted work practices 
and has created new lifestyle opportunities  
for both the employed and self-employed.  
This factor, in conjunction with the need (or 
opportunity) for greater worker flexibility in many 
occupations, has increased the incidence of 
‘teleworking’ and the emergence of home-based 
businesses and freelancing. A particular trend of 
recent years has been the growth of co-working 
or shared office spaces in Stonnington.

The sector has been supported by a number of 
co-sharing workspaces which have proliferated 
around inner Melbourne in recent years. Given 
the shortage of commercial office development 
in the municipality, the repurposing of shopfronts 
and former retail tenancies for co-working spaces 
provides an opportunity for Stonnington.



City of Stonnington 19

Retail expansion and change

Retail is the largest employing industry in the City of 
Stonnington with two of Australia’s most prominent 
shopping destinations; Chapel Street and Chadstone 
Shopping Centre, along with a number of niche 
shopping strips and villages. Fashion retail is a 
particular strength of the area with Chadstone the 
‘fashion capital of Australia’, the range of boutique 
brands and international labels within precincts.

The retail industry has experienced difficult trading 
conditions in recent years, undergoing a period 
of transition. However, over the past 12 months  
the industry has experienced steady growth off  
the back of increased consumer confidence.

Chadstone Shopping Centre, already the largest 
shopping centre in Australia, is continuing to expand 
its retail floorspace and offering.

The growing residential population of Stonnington, 
which is generally a wealthy consumer market, is 
providing increased patronage to local precincts 

and supporting growth in the food and beverage 
sectors, local services and groceries. Supermarket 
floorspace is currently undersupplied across the 
municipality, and unmet demand will continue to 
grow with population levels.

Growth of Chadstone Shopping Centre

Chadstone Shopping Centre is the largest shopping 
centre in Australia and a significant employment 
cluster with over 5,000 workers. However, as an 
enclosed retail centre which draws on a regional 
catchment, its flow-on impacts to the local economy 
are limited.

The economic role of Chadstone is evolving and 
providing opportunities for new businesses with 
the planned development of a number of office 
towers and a hotel. Council is currently in discussion 
with the VPA to designate Chadstone as a National 
Employment Cluster. This will allow for further 
strategic planning and infrastructure investment.
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Chapel reVision

Despite positivity in the broader retail sector, 
the Chapel Street retailing environment remains 
challenging. The popular fashion retail strip has 
suffered in recent years from increased competition 
(particularly from the expansion of high end fashion 
in Chadstone and the CBD). As an entertainment 
precinct, Chapel Street has also suffered from the 
emergence of other competing destinations north 
of the Yarra (e.g. Brunswick, Fitzroy, Northcote).

The longer-term prospects for Chapel Street 
remain positive. An increase in foot traffic will result 
from the completion of several luxury apartment 
developments. The strip will continue to undergo a 
rebirth as a food and beverage precinct, particularly 
the traditionally cheaper Windsor end of the strip. 
The Capitol Grand development on the intersection 
of Toorak Road will include a mixture of luxury 
brands and strengthen the retail offering in the 
South Yarra area.

A creative city

The importance of the creative and digital economy 
is being increasingly recognised for its contribution 
to a vibrant and diverse city that embraces culture 
and recreation. A creative industry sector provides 
a wide range of social benefits, but also provides 
an important contribution to the success of 
the economy.

A specific strength in software and application 
development has been identified with a number of 
new SMEs establishing around the Chapel Street 
and Windsor precinct in recent years.

Positioning South Yarra as a ‘digital tech hub’ may 
encourage start-ups to the precinct. Chapel Street 
and South Yarra remains a strong brand that could 
be leveraged further for creative businesses. 
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Health and wellbeing sector

The health sector is the second largest employing 
sector in the City of Stonnington and experienced 
the largest employment growth of any other industry 
in recent years. The health care sector includes 
two hospitals and significant number of allied 
health and specialist medical service business. 
The broader ‘wellbeing’ industry (such as gyms, 
yoga and pilates studios) has emerged in recent 
years with a significant number of businesses 
located in Stonnington’s precincts.

Continued growth in the sector is expected.  
Cabrini Hospital, the single largest employer in 
the municipality, is currently planning to expand 
including a new eight storey clinical building. 
Stonnington’s demographic profile and relative wealth 
will support further growth in the allied health and 
wellbeing sector. Strategies to support the growth 
of the hospital precincts and leverage other business 
and industry opportunities will need to be considered.

Traffic and congestion

Traffic, congestion and parking availability were 
common concerns raised by businesses and retail 
traders, particularly the increased strain on existing 
infrastructure of high density residential development.

Managing the impact of increased traffic is an issue 
that is not unique to Stonnington. Supporting 
sustainable transport initiatives is an imperative 
and requires considerable assistance and funding 
from state government and transport providers.

Visitor economy

Chapel Street and Chadstone are the two major 
destinations that drive interstate and international 
visitation to Stonnington.

Fashion and entertainment remain the key drivers 
of visitation for these precincts.

Chadstone is becoming well placed in the 
international market with the establishment of high 
end and luxury retail brands. This is particularly 
important for the growing Chinese tourism market  
in Melbourne.

Strategies may be devised to expose more visitors to 
the precincts of Stonnington, rather than Chadstone.

At a domestic level, each of the precincts of 
Stonnington provide a unique offer and whilst 
Chadstone supports national and multinational 
retail brands, other precincts of Stonnington support 
predominantly independent retailers. Collaboration 
between Stonnington’s precincts is currently limited, 
however, there is opportunity to look at the strengths 
of each, and collaboratively promote those strengths 
to residents in surrounding municipalities.

The City of Stonnington is part of the Inner South East 
Region, which is the key destination for interstate and 
international visitors. Collaboration with IMAP and 
Destination Melbourne should continue, particularity 
in relation to external marketing.

Best practice economic development

The EDS for the City of Stonnington should consider 
best practice for economic development. This 
includes allocation of resources for the following 
business engagement practice including:

» up-to-date database and recording of contacts 
with businesses

» increase the prominence of Council’s Economic 
Development, Arts and Tourism Unit among 
businesses

» promote grant opportunities to businesses 

» set economic development targets such as job 
creation (eg. one job per dwelling)

» provide support to businesses for their planning 
processes

» advocate for public and private investment

» collaborate with surrounding municipalities 
and other government stakeholders, and

» continue industry research.
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Vision

Stonnington will maintain 
and grow its status as a 
premier inner-city location 
to live, work and visit. The 
City’s renowned activity  
centres will be known and 
promoted for their liveability, 
innovative business community 
and destinations for shopping, 
hospitality, entertainment, 
and culture.

Objectives

1. Increase employment and provide opportunities 
for the growing residential population to work 
locally.

2. Provide effective engagement and support to 
businesses in Stonnington to allow them to grow, 
expand and prosper.

3. Promote Stonnington’s activity centres as premier 
retail and visitor destinations that are welcoming 
to locals and visitors alike and are developed 
according to their unique character and function.

4. Attract new businesses that are matched to the 
needs of the local community, including health 
and wellbeing, business services and quality retail 
and hospitality.

5. Leverage Stonnington’s strategic location, lively 
activity centres and liveability to attract investment 
from innovative businesses and entrepreneurs in 
high value growth industries such as IT, design 
and creative arts.

Economic development 
framework

This section outlines the directions and actions to guide economic development 
within Stonnington over the next four years. The strategy is underpinned by the 
economic vision objectives.

Stonnington Economic 
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Major themes

A creative, innovative and productive city01
Attract new business and industry investment and assist existing 
businesses to grow in key high value industries that are matched to 
the strengths of Stonnington and the needs of the local community.

A lifestyle city02
Promote Stonnington’s unique activity centres and cultural assets as 
welcoming to locals and visitors alike and hubs for shopping, hospitality, 
entertainment and culture.

A proactive, facilitative and coordinated city03
Engage businesses in a meaningful way and support a positive business 
environment by considering economic implications when making decisions.



The City of Stonnington will continue to leverage its 
strategic location, innovative business community, 
cultural assets and its high value lifestyle attributes 
to develop a creative, innovative and productive 
economy.

Key industry growth opportunities are summarised 
in Table 4.

Stonnington has a strong existing creative and 
knowledge based sector. A specific strength 
in software and application development and 
design has been identified with several new 
SMEs establishing around the Chapel Street 
and Windsor precinct in recent years. Council 
is currently finalising the Arts and Cultural Strategy 
2018–2022, which will provide complementary  
direction on the growth of creative enterprise.

Health and wellbeing is a specific strength of 
Stonnington with a number of major institutions 
and a significant number of allied health, specialist 
medical services, and wellbeing businesses 
(such as gym, pilates and yoga) located in the 
municipality’s precincts.

A suitable supply of commercial land and premises 
is key to supporting business expansion and new 
investment. It is important that the planning 
framework supports the development of quality 
commercial floorspace, balanced against the 
increasing demand for residential development.

Overarching objectives for economic 
development

» facilitate growth in key knowledge and creative 
sectors

» promote Stonnington as an innovative and 
creative business community, and

» support the growth of SMEs and entrepreneurs.

Targets and monitoring

» employment growth

» creative sector jobs and business growth

» knowledge sector jobs and business growth, and

» commercial floorspace growth.

A creative, innovative 
and productive city

Attract new business and industry investment and assist existing businesses 
to grow in key high value industries that are matched to the strengths of 
Stonnington and the needs of our local community.

Stonnington Economic 
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TABLE 4 
STONNINGTON INDUSTRY OPPORTUNITIES

Hierarchy Centre

Health and wellbeing »  major hospital expansion (i.e. Cabrini)

»  aged care and residential services

»  allied health

»  wellbeing businesses (e.g. gym, yoga, pilates)

Creative arts and business »  co-working hubs

»  creative business incubator

»  creative arts education (e.g. Melbourne Polytechnic)

»  design services (e.g. architecture)

»  multimedia, IT, and software development

Professional and business 
services

»  service wealthy and growing catchment

»  ensure suitable commercial office supply

»  leverage inner-city location

Retail »  chadstone expansion and retail head offices

»  population growth and local demand for supermarkets 
and fresh food

»  boutique and village retailers

Hospitality and entertainment »  chapel reVision

»  tourism and visitor growth

»  events

»  Chadstone Shopping Centre expansion and hotel development

»  strong dining and restaurant offering
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STRATEGY 1

Position Stonnington as a preferred location for creative and innovative business 
and enterprise.

Key actions
Lead and
partners Timeframe

1.1 Implement the findings of the Arts and Cultural Strategy 2018–2022 
(draft).

EDAT / 
Festivals 
and Events

Ongoing

1.2 Work with IMAP and Creative Victoria to support creative industries. EDAT, IMAP, 
Creative Vic.

Ongoing

1.3 Investigate establishing a business incubator within Council facilities. 
Undertake a feasibility study to determine demand and an appropriate 
business model.

EDAT Year 2

1.4 Strengthen relationships with Melbourne Polytechnic and support 
the development of the campus as a hub for creative education 
and industry. Promote the campus as a valuable resource to the 
creative business community.

Melbourne 
Polytechnic, 
EDAT

Ongoing

1.5 Undertake an assessment of the creative business and employment 
profile and spatial clustering using the ABS Census 2016 data. 
Use the findings to promote Stonnington’s creative and design 
business community and identified clusters.

EDAT Ongoing

1.6 Work with Chapel Street Precinct Association to promote the 
development of creative businesses, particularly digital and 
design firms.

EDAT, Chapel 
Street Precinct 
Association

Ongoing

1.7 Ensure that creative businesses are represented within Council 
engagement processes (for example Business Roundtable).

EDAT Ongoing

1.8 Engage with IMAP and the City of Melbourne to participate in the 
Melbourne Knowledge Week highlighting innovation in Stonnington.

EDAT, IMAP, 
City of 
Melbourne

Ongoing

1.9 Provide support to community arts practitioners and organisations 
through the annual grants program, networking and brokering 
partnerships and seeding and collaborating on projects.

EDAT / 
Festivals 
and Events

Ongoing

1.10 Facilitate opportunities to access commercial spaces for short-term/
pop-up creative activities, businesses and initiatives.

EDAT Ongoing

1.11 Strengthen the information available from Council for creative 
practitioners and organisations about support for implementing 
creative initiatives.

EDAT Year 1
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STRATEGY 2

Ensure a suitable supply of commercial land and premises are available to support
business expansion and new investment.

Key actions
Lead and
partners Timeframe

2.1 Maintain and enhance a network of sustainable and viable activity 
centres, and implement the findings of the Activity Centre Strategy.

City Strategy Ongoing

2.2 Support planning mechanisms implementation, which ensure the 
development of quality commercial office space in Stonnington’s 
precincts (e.g. ‘Vertical Zoning’).

City Strategy / 
EDAT

Year 1

2.3 In structure plans and urban design frameworks, identify locations 
within activity centres and mixed-use areas that could accommodate 
an increase in office space to facilitate businesses and employment 
development in Stonnington.

City Strategy / 
EDAT

Ongoing

2.4 Support proposals that will achieve more effective use of commercial 
properties including shop top development, and creative uses of 
vacant premises.

City Strategy / 
EDAT

Ongoing

2.5 Advocate that new residential development in activity centres 
do not compromise the economic role of centres.

City Strategy / 
EDAT

Ongoing

2.6 Support the growing economic and employment role of 
Chadstone Shopping Centre.

EDAT Ongoing

2.7 Support new co-sharing workspace developments. City Strategy / 
EDAT

Ongoing

2.8 Work with tenants and property owners to develop and implement 
models to facilitate affordable and quality office spaces.

EDAT Ongoing

2.9 Develop and maintain relationships with local real estate agents 
and property developers in order to stay up-to-date with local 
property and economic trends within precincts.

EDAT Year 1 and 
ongoing
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STRATEGY 3

Leverage the existing strengths and increasing demand for health and wellbeing
services to support increased employment and business activity.

Key actions
Lead and
partners Timeframe

3.1 Strengthen relationships and support the growing role of 
Cabrini Hospital.

Cabrini 
Hospital, 
City Strategy / 
Statutory 
Planning / 
EDAT

Ongoing

3.2 Investigate the opportunity to develop a medical precinct in 
Malvern East, within proximity of the Cabrini Hospital.

Cabrini 
Hospital,  
City Strategy / 
EDAT

Year 3 and 4

3.3 Promote the health and wellbeing sector. Encourage events and 
festivals which promote healthy living.

EDAT Ongoing

3.4 Investigate opportunities to support allied health providers 
implementing the National Disability Insurance Scheme (NDIS) 
(for example workshops and information dissemination).

EDAT Year 1
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A city’s lifestyle plays an increasing role in creating 
a place where people want to live and work. 
To continue to attract and retain talented workers, 
entrepreneurs, and key businesses, Stonnington 
needs to nurture its high quality lifestyle and to 
further develop its cultural and recreational assets.

Stonnington is known for its lively and unique 
precincts, which draw visitors from across Melbourne 
for their mix of high quality retail, food, music, culture 
and nightlife. In addition, these areas are increasingly 
popular for interstate and international tourists 
(particularly the Toorak Road and Chapel Street 
precincts, and Chadstone Shopping Centre).

The character and nature of Stonnington’s precincts 
will continue to evolve with increasing residential 
growth, changing economic conditions, new 
infrastructure projects and local development 
opportunities. The increase in residential apartment 
development will provide growth opportunities for 
local service businesses, but construction activities 
will need to be managed to ensure minimal impact 
on surrounding community and businesses 
(a common issue raised in consultation).

In addition, traffic congestion and parking was 
highlighted as a significant constraint for local 
business. Investment in public transport, active 
transport, and off-street parking will be required 
to deal with increased traffic demand.

Aims

» strengthen the unique character of Stonnington’s 
precincts

» increase visitation and spending in Stonnington’s 
precincts

» grow employment in the retail, hospitality, and 
service sector

» support a lively night-time economy, and

» foster and promote Stonnington’s arts and 
cultural assets.

Targets and monitoring

» visitation growth

» decreased vacancy rates, and

» retail, hospitality, and tourism related 
employment growth.

Promote Stonnington’s unique activity centres and cultural assets as 
welcoming to locals and visitors alike and hubs for shopping, hospitality, 
entertainment and culture.

A lifestyle 
city
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STRATEGY 4

Identify, showcase and promote Stonnington’s tourism assets to facilitate growth 
in tourist visitation and spending.

Key actions
Lead and
partners Timeframe

4.1 Strengthen relationships with Chadstone Shopping Centre and 
explore opportunities to drive greater dispersal of visitors to 
the centre.

Chadstone 
Shopping 
Centre, EDAT

Ongoing

4.2 Maintain strong relationships with IMAP Regional Tourism Program 
to drive and communicate the inner Melbourne experience.

IMAP, EDAT Ongoing

4.3 Leverage Melbourne’s major events calendar. EDAT Ongoing

4.4 Work in partnership with Destination Melbourne and Visit Victoria 
for external marketing of Stonnington’s key precincts. Ensure 
that Stonnington’s precincts have a strong presence and quality 
content on regional tourism platforms such as the Melbourne 
Official Visitors Guide, Visit Victoria website, and marketing campaigns.

Destination 
Melbourne,  
EDAT,  
Visit Victoria

Ongoing

4.5 Continue to work with key business associations to promote 
the benefit of the visitor economy to local businesses. Provide 
key information and opportunities (e.g. major events) through 
the business database and e-newsletter (Action 10.3).

Business 
Associations,  
EDAT

Ongoing
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STRATEGY 5

Maintain vibrant activity centres which are accessible, easy to navigate, and have a
strong sense of place.

Key actions
Lead and
partners Timeframe

5.1 Continue to support structure plan implementation for 
key activity centres.

City Strategy / 
EDAT

Ongoing

5.2 Provide support for the style guide for activity centres and the 
guidelines for gateway and precinct branding implementation.

Urban 
Design and 
Infrastructure

Year 1 and 2

5.3 Develop a program of placemaking projects and infrastructure 
upgrades to improve streetscapes and the function and 
attractiveness of activity centres.

EDAT / Urban 
Design and 
Infrastructure

Ongoing

5.4 Support improvements to public transport services focusing 
on activity centres.

City Strategy / 
EDAT

Ongoing

STRATEGY 6

Work collaboratively with business associations to effectively market and
showcase the unique characteristics of each activity centre.

Key actions
Lead and
partners Timeframe

6.1 Continue to support and administer five special rates schemes 
for marketing and promotion of precincts.

EDAT Ongoing

6.2 Identify opportunities to collaborate with business associations 
on the funding and delivery of place-making initiatives (for example 
public art and murals).

EDAT, Business 
Associations

Ongoing

6.3 Encourage businesses to be involved and active in business 
associations.

EDAT, Business 
Associations

Ongoing
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STRATEGY 8

Promote and facilitate liveable precincts and sustainable business practice development.

Key actions
Lead and
partners Timeframe

8.1 Encourage residents, visitors and workers to use public and 
active transport modes by promoting health and other benefits 
of sustainable transport. Support participation in events such 
as Ride to Work and Walk to Work day.

EDAT /
Transport  
and Parking / 
Sustainable 
Environment

Ongoing

8.2 Encourage investment in green infrastructure in Stonnington’s activity 
centres (e.g. landscaping, vegetation, storm water treatments).

EDAT / Urban 
Design and 
Infrastructure

Ongoing

8.3 Increase the awareness of environmentally sustainable practices 
amongst businesses with relevant and accessible information in 
regards to energy, water and waste efficiency.

EDAT Year 2 and 3

STRATEGY 7

Ensure that Stonnington’s night-time precincts are perceived as safe, accessible
and dynamic.

Key actions
Lead and
partners Timeframe

7.1 Continue to work with the Stonnington Liquor Forum to develop 
initiatives and strategies to support a safe and vibrant nightlife, 
and support best practice management of licensed premises.

EDAT /
Advocacy, 
Performance 
and 
Improvement

Ongoing

7.2 Evaluate the mobility of people in, around, and out of night-time 
precincts in association with the PTV Night Network trial.

EDAT / Assets 
and Services

Year 1

7.3 Review opportunities to improve the night-time function and public 
amenities of key precincts e.g. lighting, public toilets, transport, 
taxi ranks.

EDAT / Assets 
and Services

Ongoing

7.4 Work with business associations to promote Stonnington’s nightlife, 
emphasising the diversity of Stonnington’s offering (more than just 
nightclubs – dining scene, performing arts, live music, events).

EDAT, Business 
Associations

Ongoing
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STRATEGY 9

Continue to leverage Stonnington’s events program to grow economic and lifestyle benefits.

Key actions
Lead and
partners Timeframe

9.1 Continue to support the Corporate Sponsorship Policy to attract 
commercial investment in events.

EDAT / 
Festivals and 
Events

Ongoing

9.2 Explore opportunities to diversify the events calendar and event 
sponsorship/partnership arrangements beyond fashion. This may 
include food and wine (such as Melbourne Food and Wine Festival) 
and health and wellbeing events.

EDAT Ongoing

9.3 Investigate opportunities to use Council land for events and economic 
activity (for example car parks and parks).

EDAT / 
Festivals and 
Events

Ongoing

9.4 Assist business associations to leverage Council’s festivals and 
events calendar to attract new and sustainable visitation.

EDAT / 
Festivals and 
Events

Ongoing
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Economic development and businesses engagement 
is a core part of Council’s responsibility. A whole 
of Council approach, coordinated by the Economic 
Development, Arts and Tourism Unit, is required in 
order to achieve local economic outcomes.

Consultation found that while the City of Stonnington 
does many things well, a more coordinated 
and cohesive approach to achieving economic 
development outcomes was needed. This  
means all departments, including City Strategy, 
Statutory Planning, Urban Design and Infrastructure,  
Economic Development, Arts and Tourism,  
Festivals and Events and other areas of Council, 
have a role to play in supporting economic 
development outcomes in Stonnington.

Leadership and communication strategies are 
required to develop and nurture partnerships 
and relationships with a wide range of interest 
groups, including all levels of government, 
business operators, business groups, and the 
wider community. Developing an up-to-date business 
database is an important starting point for improved 
communication methods and outcomes.

Objectives

» maintain the competitiveness of Stonnington 
as a business location

» create supportive relationships with the local 
business community

» provide useful and relevant information for 
businesses

» embed economic development as a priority 
within Council decision-making, and

» ensure Council processes are business friendly.

Targets and monitoring

» an up-to-date business database

» procedures and measures to ensure that Economic 
Development, Arts and Tourism staff are engaging 
meaningfully with local businesses, and

» procedures and measures to embed consideration 
of economic impact of decision-making.

Support a positive business environment by embedding a consideration of 
economic implications within decision making and engaging with businesses 
in a meaningful way.

A proactive, facilitative 
and coordinated city
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STRATEGY 10

Ensure economic development staff are visible and active in the local business community, and 
develop procedures to ensure that Council are engaging with business in a meaningful way.

Key actions
Lead and
partners Timeframe

10.1 Develop a dynamic and up-to-date business database system and 
ensure information is correct, current, and cross references the most 
recent business register data. At a minimum, it should include the 
following fields:

›  business name

›  owner and main contact person

›  address and precinct

›  home or office based

›  email

›  phone

›  industry classification, and

›  business size (estimated number of jobs).

EDAT Year 1

10.2 Once a database has been established, investigate, develop and 
establish an interactive Client Management System (CMS), which can 
be used to record and track business engagement and report on 
economic development performance measures.

EDAT Year 1

10.3 Provide effective communication with businesses using a variety of 
methods where necessary. Develop a regular email newsletter to go 
to businesses on the business database (once completed), promoting 
Council projects, networking opportunities and grants programs. 

EDAT Year 2 and 3

10.4 Undertake regular meetings and site visits with businesses to ensure 
that Council has a better understanding of business operations, 
concerns, and current and potential projects.

EDAT Ongoing

10.5 Once a CMS has been established, (Action 10.2), record details of 
business engagement and develop KPIs on business engagement, 
aligning with Economic Development Australia performance measures.

EDAT Ongoing

10.6 Once the business database is developed, undertake a biennial 
survey of local businesses to identify needs and issues, and seek 
feedback on Council services.

EDAT Ongoing

10.7 Increase engagement with home-based businesses. EDAT Ongoing

10.8 Increase engagement with businesses in non-rated precincts. EDAT Ongoing

10.9 Continue to use the Business Roundtable as an important 
strategic resource and connection to local industry. Review the 
terms of reference to ensure that the group represents the diversity 
of businesses in the municipality, and maximise opportunity for 
entrepreneurs and young business leaders.

EDAT Year 1 and 
ongoing
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STRATEGY 11

Provide targeted and relevant services and assistance to facilitate business growth, 
especially for small business and entrepreneurs.

Key actions
Lead and
partners Timeframe

11.1 Continue to deliver a program of networking and business education 
seminars, collaborating with specialist providers. Use the biennial 
survey to gauge interest in business development topics.

EDAT Year 1

11.2 Support the development of programs to increase the capacity of 
home-based and micro-businesses.

EDAT Year 1

11.3 Develop a business information kit to welcome new businesses,  
assist with information and contacts, and provide relevant resources.

EDAT Year 2 and 3

11.4 Assist businesses to link to programs and services delivered by 
federal and state governments and industry bodies (such as VECCI) 
that help them grow and innovate.

EDAT Ongoing

11.5 Continue to subscribe to valuable economic resources (e.g. online 
economic profile) and promote to local businesses.

EDAT Ongoing

11.6 Review Council’s procurement procedures to maximise opportunity 
for local procurement.

EDAT Ongoing

A proactive, facilitative and 
coordinated city
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STRATEGY 12

Ensure that Council processes are business friendly and economic development
outcomes are embedded in decision-making across Council.

Key actions
Lead and
partners Timeframe

12.1 Investigate establishing a ‘one-stop-shop’ service for businesses 
(incorporating permit, fee and advice services) to facilitate appropriate 
business outcomes.

EDAT Year 1

12.2 Ensure that capital works, infrastructure projects and major 
developments consider the impact on the local business community.

EDAT Ongoing

12.3 Develop a business mitigation strategy for major infrastructure 
projects. This may include:

›   developing a list of affected businesses to provide updates 
throughout the project

›   a business information pack

›   ensure frontline staff are updated throughout the project 
to enable consistent messaging

›   explore grants or fee waivers for impacted businesses 
(e.g. footpath trading), and

›   post construction considerations, including measures to 
reactivate the site (e.g. events, pop-ups, marketing etc).

EDAT Year 1 and 
ongoing

12.4 Work with other Council departments in order to identify 
improvements to business efficiencies and/or reduce red tape 
and business regulatory impacts where possible.

EDAT Ongoing

12.5 Work with federal and state governments to advocate for 
infrastructure investment commensurate with Stonnington’s 
status as a fast growing inner-city municipality. Source funding 
for Stonnington’s critical infrastructure requirements.

EDAT /  
City Strategy

Ongoing



Implementing the EDS needs to be regularly 
monitored and evaluated. Lessons learnt also 
need to be captured to improve future delivery and 
decision-making. The strategy will be monitored  
by Council’s Economic Development, Arts and 
Tourism Unit. The team will work in collaboration  
with Council’s Business Advisory Group and other 
key stakeholders to undertake an annual review to 
ensure that the EDS remains relevant and responsive. 
A biennial business survey will provide feedback 
from businesses and insights into business 
confidence across Stonnington.

A progress report on the implementation of 
the strategy will be provided annually to Council. 
Additional information sources that will be used 
to track progress, include:

» participant feedback in Council’s business 
programs

» business associations and group meetings

» Australian Business Register data, and

» Council’s economic subscriptions.

The ABS Census 2016 data is being released 
progressively through 2017. This will provide 
up-to-date information on industry changes 
in Stonnington and may be used to review 
strategies and actions in the future.

This EDS has been prepared in the context of the City’s broader planning 
framework, the program of work and wider regional priorities. The strategy will 
be implemented over time in partnership with state and federal agencies, key 
sectors, regional organisations, industry and business and trader associations.

Implementation 
and monitoring

Stonnington Economic 
Development Strategy 2017–202140 Implementation and monitoring
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Community languages 
Call the Stonnington Community Link, a multilingual telephone information service.

Mandarin  9280 0730 Polish 9280 0734

Cantonese 9280 0731 Russia 9280 0735

Greek 9280 0732 Indonesian 9280 0737

Italian 9280 0733 All other languages 9280 0736

Stonnington City Centre 
311 Glenferrie Road, Malvern

Prahran Town Hall 
Corner Chapel and Greville Streets

Depot 
293 Tooronga Road, Malvern

Open 
Monday to Friday, 8.30am to 5pm 
T 8290 1333  F 9521 2255

PO Box 58, Malvern Victoria 3144 
council@stonnington.vic.gov.au

STONNINGTON.VIC.GOV.AU


